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For Immediate Release:
TODAYS DATE

Press Contact: YOUR NAME, YOUR TITLE/COMPANY @ YOUR EMAIL, YOUR TELEPHONE

Audience Contact: Gorilla Tango Theatre @ 773.598.4549, info@gorillatango.com

Kill Date: (DAY AFTER SHOW CLOSES)
 (THIS CAN BE A CLEVER HEADLINE OR THE OLD “XXX PRESENTS: TITLE” STANDBY)

Chicago, IL (March 2007):  XXX Theatre's fifth anniversary season wraps up with the Chicago premiere of Nick Ryan's wildly successful DEVILED EGGS, performing March 23-April 8,  Fridays & Saturdays at 8pm, Sundays at 7pm, at Gorilla Tango Theatre, 1919 N. Milwaukee Ave., Chicago 60647. Tickets are $10; to purchase tickets call 773-598-4549 or visit www.gorillatango.com.

The millennium has passed. The world awaits its Antichrist. If only the Devil could rise to the occasion. A story of love, tyranny and erectile dysfunction.  

Despite his best efforts Lucifer just can't seem to conceive his spawn. In the meantime, Hell is being overrun, the Earth is on the brink of extinction and in Heaven, God is dealing with some serious identity issues. Is this really how the world ends?

Be sure not to miss Nick Ryan's critically acclaimed comedy about the end of the world…and just what the hell is taking so long for the apocalypse?  The #3 rated show at the Minnesota Fringe Festival - the largest festival in North America - the Star Tribune called it a Must See, saying Nick Ryan "offers up such wit and hilarity that audience members will be doubled over in their seats."  One of Minneapolis' hottest young playwrights, Nick Ryan is making his Chicago debut with XXXX Theatre.

ABOUT XXXXX THEATRE

Now in its fifth season, XXX Theatre is dedicated to producing original works that explore the human condition through humor and by stretching the traditional notions of narrative storytelling.  Its 2006 holiday show “XXXXXXX” was listed as a Best Bet/Recommended by The Chicago Tribune, The Daily Herald, New City Chicago and MidwestBusiness.com.  Originally based in Minneapolis, XXXX Theatre has relocated to Chicago, prompting The Windy City Times to note that "Minneapolis' loss has the potential to be a strong Chicago gain."

MORE ABOUT THE CAST & CREW

Nick Ryan (Playwright): Nick Ryan is a playwright, director, and improviser. He received his B.A. in Theater Arts from the University of Minnesota, where he was a two-time recipient of the Arthur Ballet Playwright Award.  He is a founding member of Four Humours Theater, a company based in Minneapolis, Minnesota.  Other works include "Inspector Rex" - published by One Act Play Depot - and "Beckett's Widow". Currently, he is directing the inaugural production of "Beckett's Widow" for Four Humours, which opens in April 2007 at the Old Arizona Theater.

XXXXX (Director): (short bio) 
CAN INCLUDE HERE ANYONE WHO YOU THINK MIGHT BE “NEWSWORTHY”…

DEVILED EGGS features: XXXXX, XXXXX, XXXXX, XXXXX, XXXXX, XXXXX, and XXXXX.

For more information or to schedule a review, please contact XXXX at XXXX@XXXX.XXX or XXX-XXX-XXXX. For more information on Gorilla Tango Theatre, contact Kelly Williams, kelly@gorillatango.com. 

-----------

Gorilla Tango Theatre (GTT) is a year-round theatrical venue where audiences of all ages can consistently go to see a wide variety of talented artists. GTT exists to provide artists with an opportunity to produce their work in professional environment. GTT was created by Second City- and IO-Chicago-trained Dan Abbate and boasts an 88-seat performance space. GTT Chicago is conveniently located at the intersection of Western and Milwaukee in Chicago’s Bucktown neighborhood. Easily accessible by public transportation, GTT is steps away from the Western Blue Line stop and the #49 Western, #73 Armitage and #56 Milwaukee buses. Street parking is readily available.  With shows for both children and adults, all GTT performances are on a rating system, similar to the one used in movie theatres. GTT offers a variety of affordable beer and wine for purchase. Consult the website for rating information, tickets, and details.

www.gorillatango.com

1919 N. Milwaukee Ave., Chicago, IL 60647 – 773.598.4549

-END-
Press Release Format Guidelines:

The above sample is a general guideline to follow. Below is more information about what might go into a press release and what order things go in. 

General things that go into the body of a press release include the following:

Show Info
Story Info
Interesting Press Angles (i.e. anything that might interest people…)
Cast Info

Here’s an example of how one might put it together:

XYZ, Inc. Announces Widget to Maximize Customer Response Rate

(This headline is one of the most important components of the press release as this needs to "grab the attention" of the editor. It should be in bold type and a font that is larger than the body text. Preferred type fonts are Arial, Times New Roman, or Verdana. Keep the headline to 80-125 characters maximum. Capitalize every word with the exception of "a", "the" "an" or any word that is three characters or less.) 

<City>, <State>, <Date> - Your first paragraph of the release should be written in a clear and concise manner. The opening sentence contains the most important information; keep it to 25 words or less. Never take for granted that the reader has read your headline. It needs contain information that will "entice" the reader. Remember, your story must be newsworthy and factual; don't make it a sales pitch or it will end up in the trash.

Answer the questions "who", "what", "when", "where", "why" and "how". Your text should include pertinent information about your product, service or event. If writing about a product, make sure to include details on when the product is available, where it can be purchased and the cost. If you're writing about an event, include the date, location of the event and any other pertinent information. You should include a quote from someone that is a credible source of information; include their title or position with the company, and why they are considered a credible source. Always include information on any awards they have won, articles they've published or interviews they have given. 

Keep your sentences and paragraphs short; a paragraph should be no more than 3-4 sentences. Your release should be between 500 to 800 words, written in a word processing program, and spell checked for errors. Don't forget to proofread for grammatical errors. The mood of the release should be factual, not hyped; don't use a sales pitch as it will ruin your credibility with the reader.

The last paragraph before the company information should read: For additional information on (put in the subject of this release), contact "name" or visit www.yoururl.com. If you offer a sample, copy or demo, put the information in here. You can also include details on product availability, trademark acknowledgment, etc. in this area of the release.

ABOUT <COMPANY> - Include a brief description of your company along with the products and services it provides.
[I have the above for Gorilla Tango, however if you have something about your company – i.e. 4 sentences or so – I’ll include that as well in the body of the release.]

- END -

At the end of the release, you need to indicate that the release is ended. This lets the journalists know they have received the entire release. Type "End" on the first line after your text is completed. If your release goes over one page, type "MORE" at the bottom of the first page.

Here’s more info on Press Releases: 

Information to Include in a News Release

· A compelling e-mail subject header and headline. 

· A first paragraph that covers the five W's: who, what, where, when and why. 

· Electronic contact information including an e-mail address for the press contact and Web site address of the company. Reporters working on deadline will often choose to call a company representative rather than wait for a reply by e-mail. Be sure that in addition to e-mail contact information a phone number for the press contact is listed. 

· The mention of key clients or endorsement from a 'non-biased' source like university professor or software reviewer. You should have permission from those sources to use their remarks in your press release. 

· A short paragraph at the end of the release containing background information about the company. This might include a synopsis of the activities of the company, how long they have been in business, and any area of expertise. If the press release is about a book or entertainer then cover career high-points.

Story Tips

Electronic PR does not differ from conventional PR in that one's ability to write and organize information well is rewarded with press coverage. However, the one-two punch of a creative subject header for your message and a clever "spin" to your news rings extra loud in a crowded inbox. 

Many journalists respond to clever writing and news releases that describe how a new product or service is a solution to a business or consumer problem. 

Pointing to a new business, consumer or health trend is another way to position a story. 

Another popular method for obtaining press coverage is to ride piggy-back on a breaking news story by alerting the media to your client's expertise on that particular subject. Like the Rolling Stones say, "Time is on your side." Be prepared to act fast if you sense a PR opportunity. Time the sending of your news release right and you can receive a windfall of publicity.

And Even More Press Release Guidelines:

FOR IMMEDIATE RELEASE:

Headline

Be creative and keep it to one sentence. Capitalize the first letter of all words but do not use all caps. Exclamation marks (“!”) only sell your release as advertising, not news.

Paragraph 1

City, State, Month, Day, Year – Begin with a strong introductory paragraph that captures the reader’s attention and contains the information most relevant to your message such as the five W's - who, what, when, where, and why. This paragraph should summarize the press release and include a hook to get your audience interested in reading more.

Paragraph 2, 3, 4, …

These paragraphs should contain more detailed important information, and make up the body of the release. Pick up with the information provided in your first paragraph, including quotes from key staff, customers or subject matter experts. Make sure you use correct grammar so as not to affect your credibility negatively.

As for content, make sure to keep in mind that you are writing a press release to grab the attention of the media. It is very important to maintain factual accuracy, make sure you are cleared to use quotes or information about businesses, and most importantly have an angle that will appeal to journalists (often by connecting your release to current events or issues). Effective releases usually utilize a strategy known as the inverted pyramid, which is written with the most important information and quotes first.

Try to keep the press release to fewer than 400 words total. Remember, succinct and to the point works best.

The body of your release should be more than one paragraph. The final paragraph should restate and summarize the key points of your release. 

Additional 1 - Provide avenues for the reader to obtain additional information, demos, samples, etc. 

Additional 2 - Trademark acknowledgment, product or event timelines, availability, logistics, etc.

Additional 3 - Background information about the company featured in the release, if appropriate, as well as any applicable safe harbor statement.

### (end with these characters)

A FINAL NOTE: With an effective release, it should be possible to cut off the bottom half of the release and still provide journalists with sufficient information.







